Online & E-Newsletter Demographics

tcbmag.com Briefcase E-Newsletters
In addition to local business news stories, visitors find profiles Briefcase e-newsletter is sent each Tuesday and Thursday to 13,000
of Minnesota people and companies, and a wealth of subscribers. Readers enjoy Briefcase because it allows them to stay
information from our searchable database of Twin Cities up-to-date on the latest Minnesota business news or simply get the
Business’ top-ranked Minnesota business lists and directories. latest slant on a hot topic from a stable of popular bloggers.
+ Average monthly visits: 95,000 Subscriber Demographics

* 72% have forwarded a link or article from Briefcase to a

+ Average monthly page views: 156,000
colleague

+ Average monthly impressions: 450,000 . . . .
* 73% have discussed with others something they saw in

Visitor Demographics Briefcase

* 97% of visitors found tcbmag.com highly informational + 78% spend 5 or more minutes reading an issue of Briefcase

* 72% have discussed something they read on the site with * 55% male; 45% female
another person * 529% are between the ages of 35-54

’ 62_% have forwarded a link from the site to a colleague or * 75% of e-newsletter subscribers also subscribe to Twin Cities
friend Business magazine

* 32% of tcbmag.com visitors do not subscribe to Twin Cities
Business magazine

* Gender: 63% Male, 37% Female

* Average Age: 49

+ Education: 78% have attended college

. Sources: Twin Cites Business Briefcase Survey, April 2010, Survey Monkey,
* 65% have household incomes of $100,000 or more and Google Analytics Jan-July 2011
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tcbmag.com

Tcbmag.com is your opportunity to connect with decision-
makers. In addition to local business news stories, visitors find
profiles of Minnesota people and companies, an extensive
local business calendar, and a wealth of information from

our searchable database of Twin Cities Business top-ranked
Minnesota business lists and directories.

Banner Ads

A banner ad schedule on tcbmag.com showcases all four ad
sizes and includes a minimum of 10,000 impressions.

Sizes

Leaderboard 728 x 90 pixels
Rectangle 336 x 280 pixels
Skyscraper 160 x 600 pixels
Extra-Wide Skyscraper 337 x 851 pixels

Rates

Impressions 1-3 mos. 4-7 mos. 8-12 mos.
10,000 per month $ 550 $ 500 $ 450
15,000 per month $ 825 $ 750 $ 675
20,000 per month ~ $1,100 $1,000 $ 900
25,000 per month  $1,375 $1,250 $1,125
30,000 per month  $1,650 $1,500 $1,350

All ads are run-of-site and include the following four ad sizes: Leaderboard,
Skyscraper, Extra-Wide Skyscraper, and Rectangle. Advertisers must provide
all ad sizes to be guaranteed 10,000 impressions per month. Ad rates are net
and do not include production. Banner ad delivery will be based on Twin Cities
Business” reported numbers (via OpenX) for billing purposes.
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Business Valuation Planning

Want to Make an Impact?

Consider a roadblock campaign, sponsor one of our content
areas or blogs, or allow us to help you produce and promote a
webinar.

Blogs

Tcbmag.com has a variety of bloggers who regularly engage
their readers with their opinions and insights. Ask your sales
representive which blog meets your target market and how to
sponsor it.

Roadblocks

A website or content area roadblock lets your company own all
banner advertising positions on a specific page, content area, or
the complete website. A roadblock puts your marketing message
in front of all of website visitors, without having to compete for
attention with other advertisers.

Webinars

Let the unmatched credibility of our editorial brand and the
rich resources of expert technologists help you produce and
develop a high-quality, lead-generating sales tool. Twin Cities
Business will help you produce a customized webinar and
recruit participation by promoting it in everything we publish.

Daily Developments

Sponsor the Daily Developments area on the homepage, our

most popular and visited area, and receive:

+ Logo & website link adjacent to Daily Developments content area.

+ Banner ad on each Daily Development article landing page
during your schedule. Your ad will rotate between a
leaderboard and extra-wide skyscraper size.
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Set Yourself Apart from Your Competitors.
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Online Advertising Specifications

Add a Logo To Your Online Listing.

Business Lists is a content area on tcbmag.com that features

a searchable database of all the research found in our annual
BIG Book: Business Information Guide, as well as other lists and
directories that we publish in throughout the year. Visitors can
search lists by company, list name, or a person’s name to find
anything in local business from the right IT consultant to the
CEOs of the top 100 public companies.

Rates
Add your company logo & website link for just $365 per year.

Commercial Banks - Top 25
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Online Ad Material Specifications

Website

Ad Units Size (pixels) File Size
Leaderboard 728 x90 70k
Skyscraper 160 x 600 70k
Extra-Wide Skyscraper 337 x 851 70k
Rectangle 336 x 280 70k

* Accepted media includes: GIF, JPEG, SWF

+ Submitted with all native files, including fonts

* A one-pixel border is required around ads with no
background color

« Third party ads and verification accepted

« Flash files must be exported as V.9 or lower

+ All animated advertising: 15 seconds, 3X loop maximum

+ JPEG/GIF files must accompany SWEF/Flash Files for each unit
size for non-flash users

« Flash files must have this exact click tag embedded in the
button for tracking click-throughs:

on (release) {
getURL (clickTAG, “_blank™);

}

+ The variable name must be spelled out “clickTag” (case
sensitive depending on Flash version, no spaces). The click tag
“button” layer should remain the top layer on all Flash files

+ Premiums apply for rich media.

+ Please supply the URL/website address that you would like
your ad to be linked to.

E-Newsletters

Ad Units Size (pixels) File Size
Leaderboard 728 x 90 70k
Skyscraper 160 x 600 70k
Rectangle 336 x280 70k

+ Accepted media includes: GIF or JPEG
+ Please supply the URL/website address that you would like
your ad to be linked to.

Enhanced Listing

+ Please provide your logo as vector art, i.e., logos designed in
Ilustrator and saved as either an .eps or .ai file.

+ Please supply us with the URL/website address that you would
like your company logo and listing to be linked to.

Deadlines

+ Materials are due 10 working days prior to scheduled start date.

+ Cancellation must be submitted in writing 14 working days
prior to the scheduled start date.

Send online ad materials to:
ads@tcbmag.com



